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RO, ®ax (LIR211\
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 Oc\ando, FL 2L\ POSTING OF PROPOSAL TABULATIONS
AREA CODE | TELEPHONE NO. Proposal tabulations with intended award(s) will be posted
o 299 - 7944 for review by interested parties at the Purchasing
Department, our solicitation web page and the State of
G ol, [TOLLFREENO. 1422 - 2Q 40 Florida’s Vendor Bid System and will remain posted for a
period of 72 hours. Failure to file a protest within the time
Yo FAXNO. zq9. 7040 prescribed in UCF Regulation 7.130(5) at

http://regulations.ucf.edu/chapter7/index.html shall
constitute a waiver of proceedings under that regulation.

Government Classifications

| certify that this bid is made without prior understanding, agreement, or connection
with any corporation, firm or person submitting a bid for the same materials,
supplies, or equipment and is in all respects fair and without collusion or fraud. |
agree to abide by all conditions of this bid and certify that | am authorized to sign
this bid for the bidder and that the bidder is in compliance with all requirements of
the Invitation to Bid, including but not limited to, certification requirements. In
submitting a bid to an agency for the State of Florida, the bidder offers and agrees
that if bid is accepted, the bidder will convey, sell, assign or transfer to the State of
Florida all rights, title and interest in and to all causes of action it may now or
hereafter acquire under the Anti-trust laws of the United States and the State of
Florida for price fixing relating to the particular commodities or services purchased
or acquired by the state of Florida. At the State’s discretion, such assignment shall
be made and become effective at the time the purchasing agency tenders final
payment to the bidder.

Check all applicable

0 African American o American Women

O Asian-Hawaiian 0 Government Agency

O Hispanic O MBE Federal

o Native American o Non-Minority

0 Non-Profit Organization o  Pride

o Small Business Federal o Small Business State
GENERAL CONDITIONS

SEALED BIDS: All bid sheets and this form must be executed and
submitted in a sealed envelope. (DO NOT INCLUDE MORE THAN ONE
BID PER ENVELOPE.) The face of the envelope shall contain, in addition
to the above address, the date, and time of the bid opening and the bid
number. Bid prices not submitted on attached bid price sheets when
required shall be rejected. All bids are subject to the terms and conditions
specified herein. Those which do not comply with these terms and
conditions are subject to rejection. The terms Contractor, Payee and
Vendor are used interchangeably in this document.

1. EXECUTION OF BIDs: Each bid must contain a manual signature of
the authorized representative in the space provided above. Each bid must
be typed or printed in ink. Use of erasable ink is not permitted. All
corrections to prices made by the bidder must be initialed. The company
name and F.E.I.D. or social security number must appear on each pricing
page of the Bidder as required.

2. NO BID SUBMITTED: If not submitting a bid, respond by returning
only this bidder acknowledgment form, marking it "NO BID," and explain
the reason in the space provided above. Failure to respond without
justification may be cause for removal of the bidder's name from the bid
mailing list. NOTE: To qualify as a respondent, bidder must submit a "NO
BID," and it must be received no later than the stated bid opening date and
hour.

—_— L —

AUTHORIZED SIGNATURE

‘M‘ml\

AUTHORIZED NAME (TYPED/PRINTED)

Ve \Pres‘. &Q

TITLE

No- 2N~ 74K

CONTACT NUMBER




3. BiD OPENING: The bid opening shall be public, on the date, location and
the time specified on the bid form. It is the bidder's responsibility to assure
that the bid is delivered at the proper time and place of the bid opening. Bids
which for any reason are not so delivered will not be considered. Offers by
telegram or telephone are not acceptable. A bid may not be altered after
opening of the bids unless allowed by the Director of Purchasing in
accordance with established procedures.

NOTE: Bid tabulations will be posted at the Purchasing Department and can
be fumished via email upon request. Only bid tabulations with minimal line
items will be provided by telephone.

4. PRICES, TERMS AND PAYMENT: Firm prices shall be bid and include
all services/commodities rendered to the purchaser.

(a) TAXES: The State of Florida is a tax-immune sovereign and exempt from
the payment of all sales, use and excise taxes.

(b) DISCOUNTS: Cash discount for prompt payment shall not be
considered in determining the lowest net cost for bid evaluation purposes.

(c) MISTAKES: Bidders are expected to examine the conditions, scope of
work, bid prices, extensions, and all instructions pertaining to the services
involved. Failure to do so will be at the bidder’s risk.

(d) INVOICING AND PAYMENT: All vendors must have on file a properly
executed W-9 form with their Federal Employer Identification Number prior to
payment processing.

Vendors shall submit properly certified original invoices to:

Finance & Accounting
12424 Research Parkway, Suite 300
Orlando, Florida 32726-3249

Invoices for payment shall be submitted in sufficient detail for a proper pre-
audit and post-audit. Prices on the invoices shall be in accordance with the
price stipulated in the contract at the time the order is placed. Invoices shall
reference the applicable contract and/or purchase order numbers. Invoices
for any travel expenses shall be submitted in accordance with the State of
Florida travel rates at or below those specified in Section 112.061, Florida
Statutes and applicable UCF policies. Travel Reimbursement must be made
using the UCF Voucher for Reimbursement of Traveling Expenses available
on the web at http://iwww.fa.ucf.edu/forms/forms.cfm#. )

Final payment shall not be made until after the contract is complete unless
the University has agreed otherwise.

Interest Penalties: Vendor interest penalty payment requests will be
reviewed by the UCF ombudsman whose decision will be final.

Vendor Ombudsman: A vendor ombudsman position has been established
within the Department of Finance & Accounting. It is the duty of this individual
to act as an advocate for vendors who may be experiencing problems in
obtaining timely payments(s) from the University of Central Florida. The
Vendor Ombudsman can be contacted at (407) 823-1040 or by mail at the
address in paragraph 4.(d) above.

The ombudsman shall review the circumstances surrounding non-payment to
determine:
o if an interest payment is due;
¢ the amount of the payment; and
e shall ensure timely processing and submission of the payment request
in accordance with University policy.

5. CONFLICT OF INTEREST:  Submission of this Invitation to Bid (ITB)
shall certify that the Bidder is aware of the requirements of Chapter 112,
Florida Statutes and in compliance with the requirements of Chapter 112,
Florida Statutes and other laws and regulations concerning conflicts of
interests in dealing with entities of the State of Florida. The Bidder certifies
that its directors and/or principal officers are not employed and/or affiliated
with the University unless a current Conflict of Interest (Report of Outside
Activity/Employment) form has been completed, executed by such director or
officer and approved in accordance with applicable University policies or
rules. Violation of this section by the Bidder shall be grounds for rejection of
the bid or the cancellation of any contract or purchase order resulting from
this ITB, without penalty to the University of Central Florida. No person or firm
who receives a contract to perform a feasibility study for potential
implementation of a subsequent contract, participates in the drafting of a
competitive solicitation, assist in design or develops a program for future
implementation shall be eligible to contract with the University of Central
Florida for any project dealing with that specific subject matter. Bidders must
disclose with their bids any such conflict of interest dealing with that specific
subject matter in accordance with chapter 255,FS.

6. AWARDS: At the sole discretion of the University of Central Florida, the
right is reserved to reject any and all bids or waive any minor irregularity or
technicality in bids received. Bidders are cautioned to make no assumptions
unless their bid has been evaluated as being responsive. Product substitutions
may be submitted for evaluation of equivalency unless specifically indicated
otherwise. Bidders shall have burden of proof of equivalency.

7. GOVERNMENTAL RESTRICTIONS: In the event any governmental
restrictions may be imposed which would necessitate alteration of the material
quality of the services offered on this bid performance of the items offered on
this bid prior to their completion, it shall be the responsibility of the successful
bidder to notify the purchaser at once, indicating in writing the specific regulation
which requires an alteration. The University of Central Florida reserves the right
to accept any such alteration, including any price adjustments occasioned
thereby, or to cancel the contract at no expense to the University.

8. LEGAL REQUIREMENTS: Applicable provisions of all federal, state,
county and local laws, and of all ordinances, rules and regulations shall govern
development, submittal and evaluation of all bids received in response hereto
and shall govern any and all claims and disputes which may arise between
person(s) submitting a bid response hereto and the University of Central Florida,
by and through its officers, employees and authorized representatives, or any
other person, natural or otherwise: and lack of knowledge by any bidders shall
not constitute a cognizable defense against the legal effect thereof.

9. ADVERTISING: In submitting a bid, the Bidder agrees not to use the
results therefrom as a part of any commercial advertising.

10. ASSIGNMENT: Any contract or purchase order issued pursuant to this
Invitation to Bid and the monies which may become due thereunder are not
assignable, except with the prior written approval of the University of Central
Florida. Under no circumstances shall the Bidder assign to a third party any
right or obligation of the Bidder pursuant to any contract or purchase order
resulting from this Invitation to Bid, without prior written consent of the
University. If the Bidder is, or during the term of this Invitation to Bid or during
the term of any contract or purchase order resulting from this ITB becomes an
individual on the payroll of the State of Fiorida, the Bidder represents that he or
she has complied with all applicable provisions of the Florida Statutes and
Florida Administrative Code regarding outside or dual employment and
compensation.

11. FACILITIES: The University reserves the right to inspect the Bidder's
facilities at any time with prior notice.

12. PUBLIC RECORDS: Any contract or purchase order issued pursuant to
this Invitation to Bid may be canceled unilaterally by the University for refusal by
the Bidder to allow public access to all papers, documents, letters or other
material subject to the provisions of Chapter 119, Florida Statutes, and made or
received by the Bidder in conjunction herewith or any contract or purchase order
issued pursuant to this Invitation to Bid.

13. RECORDS: The Bidder agrees to keep and maintain, separate and
independent records, in accordance with generally accepted accounting
principles, devoted exclusively to its obligations and activities pursuant to a
contract or purchase order issued pursuant to this Invitation to Bid. Such records
(including books, ledgers, journals, and accounts) shall contain all entries
reflecting the business operations under a contract or purchase order issued
pursuant to this Invitation to Bid.. University or its authorized agent shall have
the right to audit and inspect such records from time to time during the term of a
contract or purchase order issued pursuant to this Invitation to Bid, upon
reasonable notice to the Bidder.



4.

Introduction

The purpose of this Invitation To Bid (ITB) is to solicit bids for regular cleaning/maintenance of
University of Central Florida's (UCF) eight (8) parking garages and thirty eight (36) surface
parking lots. Cleaning shall include all the duties as specified in Appendix | Scope of Services.
The winning bidder shall enter into a term agreement with the University of Central Florida to
provide these services.

POSTING OF BID TABULATIONS:

A. Bids will be opened at the Purchasing Department at the assigned date and time identified in
this ITB.

B. Bid tabulations will be posted at such time as the Purchasing Department provides notice of
intended decision or until 30 days after a public opening of the bids, whichever is earlier.

C. Notice of a decision or intended decision of award will be posted for a period of 72 hours.

D. Failure to file a protest within the time prescribed in UCF Regulation 7.130(5) shall constitute
a waiver of proceedings under that regulation.

BID OPENING: Bids will be received and opened April 29, 2013 at 2:00 PM in the Purchasing
Department, Orlando Tech Center, 12479 Research Parkway, Bldg. 600, Orlando, Florida. Time
of opening will be local date and time at this location. Bidders will submit one (1) original and
two (2) electronic (CD, DVD or Flash Drive) copies. BID DOCUMENTS CAN TO BE
OBTAINED AT:

http://www.purchasing.ucf.edu/bids/index.asp

ADDITIONAL INFORMATION & QUESTIONS: We encourage questions or comments which
might aid in the improvement of our existing specifications. The university will not give verbal
answers to inquiries regarding the specifications, or verbal instructions prior to or after award of
the bid. A verbal statement regarding same by any person shall be non-binding. The university
is not liable for any increased cost resulting from the bidder accepting verbal direction. All
changes, if necessary, shall be made by written addendum to the bid.

Any explanation desired by vendors must be requested of the University of Central Florida
Purchasing Department in writing by April 12, 2013 at 2:00 PM. Inquiries must be legible and
concise and must clearly identify the bidder who is submitting the inquiry (clearly identify on cover
of envelope that contents inside are only questions concerning the bid and not the actual bid
response), and if an explanation is necessary, a reply shall be made in the form of a written
addendum. Specifications, terms and conditions may not be changed except by formal written
addendum, issued by UCF, a copy of which will be forwarded to each vendor who has received a
set of the bid documents from the University. Vendors obtaining bid documents from any other
source must notify the University of their name, address, telephone and facsimile numbers in
order to receive any addenda. Direct all inquiries/questions, preferably via email to:

Luis A. Aviles

University of Central Florida
Purchasing Department

12479 Research Parkway, Bldg. 600
Orlando, Florida 32826

Ph. 407-823-2661

Fax 407-823-5551

Email : luis.aviles@ucf.edu

DELIVERY: Specify delivery date after receipt of order in terms of days or weeks on bid sheet.
Failure to do this may be cause for rejection of the bid. Commodities delivery is to be made to
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10.

11.

UCF's Central Receiving iocation (UCF, Building 16E, Libra Drive, Orlando, FL 32816). When
delivery is specified to a location other than the University's Central Receiving Department,
vendor shall direct its carrier to telephone the University’s Central Receiving Department before
unloading. Delivery of all shipments shall occur between 9:00 a.m. and 4:00 p.m., Mondays
through Fridays only, except on State of Florida or U.S. holidays. Indicated on the face of this
Invitation to Bid is the “Delivery Desired By” date; failure to make delivery by or before “Delivery
Desired By” shall be grounds for rejection of the bid .or the cancellation of any contract or
purchase order resulting from this ITB, without penalty to the University of Central Florida.. The
University of Central Florida is committed to sustainable practices. Palletized shipments should
not exceed 1500 pounds per pallet and when possible, should be shipped on a 40"x48" pallet.
Payee shall include a packing list showing contents of shipment (if shipment is made in two or
more containers). No boxing, packing, installation, assembly, or similar charges (not included in
the item price) will be allowed unless expressly and specifically authorized in writing by the
University on the face of any purchase order or contract resulting from this [TB.

PARKING: The Payee shall ensure that all vehicles parked on campus for purposes relating to
work resulting from this ITB shall have proper parking permits. This applies to all personal
vehicles and all marked and unmarked company vehicies that will be on any University campus
for one (1) day or more or on a recurring basis. All such vehicles must be registered with
University's Parking Services Department, and parking permits must be purchased by the Payee.
Payee's vehicle(s) shall observe all parking rules and regulations. Failure to obtain parking
permits, properly display them, and otherwise comply with alt of University's parking rules and
regulations could result in the issuance of a parking ticket and/or towing at the expense of Payee
or Payee's employees. UCF’s Parking Services Department can be contacted at (407) 823-5812
for additional information pertaining to parking and parking fees/rates.

EMPLOYMENT OF ALIENS: The employment of unauthorized aliens by any Contractor is
considered a violation of Section 274A(e) of the Immigration and Nationality Act. If the contractor
knowingly employs unauthorized aliens, such violation shall be cause for unilateral cancellation of
the contract by the University without penalty to the University.

Pre-Bid Conference and Site Visit: A pre-bid conference wiil be held in front of Parking
Services Garage B on April 9, 2013 at 9:30 am. The purpose of this conference is to conduct a
site visit and hear any and all questions arising from this Invitation to Bid. Answers to any
questions that might arise will be in the form of an addendum to the Invitation to Bid.

QUALIFICATION OF BIDDERS: This bid will be awarded only to a responsible bidder, qualified
by experience and in a financial position to provide the items specified. In order to facilitate the
prompt award of this bid, the bidder shall submit with the bid:

A. Experience record showing bidder's training (certifications, licenses, etc.) and experience
in commercial parking lot and/or garage cleaning.

B. List and brief description of three contracts of similar size and scope satisfactorily
completed within the last 7 years including dates of contracts and dollar amount.

C. Three references for contracts stated in item B. to include name, address and phone
numbers.
D. Copy of license to do business in the State of Florida.

AVAILABILITY OF FUNDS: The obligations of the University under this award are subject to the
availability of funds lawfully appropriated annually for its purposes by the Legislature of the State
of Florida.

AWARD: Award is anticipated to be an all or none basis. University will either accept or reject all
of your offer.

ADDITIONAL QUANTITIES: The University reserves the right to increase or decrease total
quantities as necessary. The University can order additional surface lots and parking garages as
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12.

13.

14.

15.

16.

long as it is within 120 days after expiration of the contract resulting from this ITB. Total
additional quantities, if any, are unknown.

CANCELLATION/TERMINATION: UCF may terminate a contract resulting from this ITB without
cause on thirty (30) days’ advanced written notice to the vendor. The parties to the contract
resulting from this ITB may terminate that contract at any time by mutually consenting in writing.
Either party may terminate the contract resuiting from this ITB immediately for breach by the other
that remains substantially uncured after thirty (30) days’ advanced written notice to the breaching
party, which notice describes the breach in detail sufficient to permit cure by the breaching party.
The University shall be liable only for payment for services satisfactorily rendered or goods
satisfactorily delivered and accepted from the date of commencement until the effective date of
cancellation/termination.

TERM OF CONTRACT: The contract resulting from this ITB, if any, will be for a three (3) year)
period beginning July 1, 2013 with UCF and the selected service/commodity(s) provider. At the
expiration of the Initial Term, this contract will automatically renew for successive one (1) year
periods (each a renewal term) unless a party provides a written notice of its intent not to renew
this contract at least ninety (90) days prior to the expiration of the then current term. No renewal
period will exceed the initial term nor will cumulative renewals exceed 10 years.

PROTECTION OF PROPERTY: The successful bidder shall at all times guard from damage or
loss to property of the University or of other vendors or contractors and shall replace or repair any
loss or damage unless such be caused by the university, other vendors or contractors. The
University may withhold payment or make such deductions as it might deem necessary to insure
reimbursement for loss or damage to property through negligence of the successful bidder or his
agents.

UNSATISFACTORY WORK: Unsatisfactory work shall be corrected by the vendor within 24
HOURS of notification by the Director of Purchasing.

PAYEE INSURANCE. For all purchases under this ITB of $10,000 or below, Payee will have and
maintain types and amounts of insurance that at a minimum cover the Payee's (or
subcontractor's) exposure in performing any contract resulting from this ITB. For all purchases
that exceed $10,000 (i.e. $10,000.01 and up) and/or all purchases that require a UCF Safe Form,
Payee will have and maintain general liability insurance of one (1) million dollars and Payee shall
send a copy of Payee’s insurance certificate (prior to commencement of Payee’s performance or
delivery hereunder) to the following address by email, fax or mail:

e-mail: ehs@ucf.edu
Fax: 407-823-0146

Mail: University of Central Florida
PO Box 163500
Orlando FL 32816-3500

UCF has the right to deviate from any of the above insurance requirements, if UCF, at UCF's sole
discretion decides to do so. If UCF decides to deviate from the above noted insurance
requirements, UCF will inform the Payee in writing in those particular circumstances. Unless
UCF notifies a Payee in writing that UCF is willing to deviate from the insurance requirements
noted above, all of the above insurance requirements shall apply to the Payee. The University
and its Board of Trustees shall be listed as additional insured on any certificate issued and the
Certificate Holder is to read the following:

University of Central Florida
Board of Trustees

4000 Central Florida Blvd.
Orlando FL 32816



17.

18.

19.

INSURANCE, WORKER'S COMPENSATION

The Contractor/Payee/Vendor shall take out and maintain during the life of the contract resulting
from this ITB, if any, Worker's Compensation Insurance for all of his/her employees connected
with the work of this project and, in case any work is sublet, the Contractor/Payee/Vendor shall
require the subcontractor similarly to provide Worker's Compensation Insurance for all of the
latter's employees unless such employees are covered by the protection afforded by the
Contractor/Payee/Vendor. Such insurance shall comply fully with the Florida Worker's
Compensation Statutes Chapter 440. In case any class of employees engaged in hazardous
work under this contract at the site of the project is not protected under the Worker's
Compensation statute, the Contractor/Payee/Vendor shall provide, and cause each subcontractor
to provide adequate insurance, satisfactory to the University, for the protection of his/her
employees not otherwise protected.

USE OF CONTRACT BY OTHER GOVERNMENT AGENCIES: At the option of the
Contractor/Payee/Vendor, the use of the contract resulting from this ITB, if any, may be extended
to other governmental agencies, including the State of Florida, its agencies, political subdivisions,
counties, and cities.

Each governmental agency allowed by the Contractor/Payee/Vendor to use the contract resulting
from this ITB, if any, shall do so independent of any other governmental entity. Each agency
shall be responsible for its own purchases and shall be liable only for goods or services ordered,
received and accepted. No agency receives any liability by virtue of this bid and subsequent
contract award.

PUBLIC ENTITY CRIMES: A person or affiliate who has been placed on Florida's convicted
vendor list following a conviction for a public entity crime may not submit a bid on a contract to
provide any goods or services to a public entity, may not submit a bid on a contract with a public
entity for the construction or repair of a public building or public work, may not submit bids on
leases of real property to a public entity, may not be awarded, or perform work as a contractor,
supplier, subcontractor, or consultant under, a contract with any public entity, and may not
transact business with any public entity in excess of the bid limit for that public entity, for a period
of thirty-six (36) months from the date of being placed on the convicted vendor list.

IDENTICAL TIE BIDS: Preference shall be given to businesses with drug-free workplace
programs. Whenever two or more bids which are equal with respect to price, quality, and service
are received by the State or by any political subdivision for the procurement of commadities or
contractual services, a bid received from a business that certifies that it has implemented a drug-
free workplace program shall be given preference in the award process. If none, or all of the tied
vendors have a drug-free workplace program, vendors with Florida as their primary location will
receive preference. Failing the above, a coin flip will be used to determine the winning vendor. In
order to have a drug-free workplace program, a business shall:

A. Publish a statement notifying employees that the unlawful manufacture, distribution,
dispensing, possession, or use of a controlled substance is prohibited in the workplace and
specifying the actions that will be taken against employees for violations of such prohibition.

B. Inform employees about the dangers of drug abuse in the workplace, the business's policy of
maintaining a drug-free workplace, any available drug counseling, rehabilitation, and
employee assistance programs, and the penalties that may be imposed upon employees for
drug abuse violation.

C. Give each employee engaged in providing the commodities or contractual services that are
under bid a copy of the statement specified in subsection (1).

D. In the statement specified in subsection (1), notify the employees that, as a condition of
working on the commodities or contractual services that are under bid, the employee will
abide by the terms of the statement and will notify the employer of any conviction of, or plea
of guilty or nolo contendere to, any violation of chapter 893 or of any controlled substance law
of the United States or any state, for a violation occurring in the workplace no later than five
(5) days after such conviction.
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22.

23.

24.

The Payee hereby represents and warrants that, (a) all applicable laws, rules and regulations
have been complied with, (b) the Payee is free and has full right to enter into this ITB and any
contract resulting from this ITB, if any, and perform all of its obligations hereunder and under such
contract, (c) the Materials may be used or reproduced for advertising or trade purposes or any
commercial purposes without violating any laws or the rights of any third parties and (d) no third
party has any rights in, to, or arising out of, or in connection with the Materials, including without
limitation any claims for fees, royalties or other payments. The Payee agrees to indemnify and
hold harmless the University and those acting for or on its behalf, the UCF Board of Trustees, the
State of Florida and the Florida Board of Governors and their respective officers, agents,
employees and servants from and against any and all losses, claims, damages, expenses or
liabilities of any kind, including court costs and attorneys' fees, resulting from or in any way,
directly or indirectly, connected with (a) the performance or non-performance of the University's
order by the Payee, (b) the use or reproduction in any manner, whatsoever, or (c) any breach or
alleged breach of any of the Payee’s agreements or representations and warranties herein or in
any contract resulting from this ITB.

AMENDMENTS. No changes or amendments to an agreement resulting from this ITB are
binding on the University unless made in legible writing that is signed by an attorney in the
University's General Counsel’'s Office and an authorized UCF signatory. Payee shall return an
agreement resulting from this ITB to the University's Purchasing Department at once with a
written explanation if the agreement resulting from this iTB is not acceptable in its entirety.

EXPORT CONTROL. The parties shall comply with all applicable U.S. export control laws and
regulations, including but not limited to the International Traffic in Arms Regulations (ITAR), 22
CFR Parts 120 through 130, the Export Administration Regulations (EAR), 15 CFR Parts 730
through 799 and/or other restrictions imposed by the Treasury Department's Office of Foreign
Asset Controls (OFAC), in the performance of an agreement resuiting from this ITB. The parties
agree that no technology, related data or information will be exchanged or disseminated under
such agreement nor any collaboration conducted pursuant to such agreement, which are export
controlled pursuant to the export control laws of the United States, including the EAR and the
ITAR and any other applicable regulations. The Parties agree that the Payee will not provide the
University with any ITAR or EAR restricted technology and/or related data, and that any ITAR or
EAR restricted technologies and/or data produced in furtherance of the agreement resulting from
this ITB, if any, will be in the exclusive possession of the Payee and at no time will any export
controlled technologies, related data, or information be intentionally or inadvertently transferred to
the University, its facilities, labs, staff, researchers, employees, officers, agents, servants or
students in the performance of that agreement.

If the Payee wishes to disclose export controlled technology or technical data to the University,
the Payee will, prior to disclosing any information, technical data or source code that is subject to
export controls under federal law, notify the University in writing that the material is export
controlled and shall identify the controls that apply. The University shall have the right to decline
or limit (a) the receipt of such information, and (b) any task requiring receipt of such information.
In the event the Payee sends any such technical data or product that is subject to export control,
without notice of the applicability of such export control, the University has the right to
immediately terminate the agreement resulting from this ITB, if any. The Payee understands and
agrees that to the extent the Payee’s personnel have access to work or materials subject to U.S.
export controls while on University property, such personnel will meet all federal export control
regulatory requirements or have the appropriate U. S. government approval.

FORCE MAJEURE. No default, delay or failure to perform on the part of UCF or the Vendor shall
be considered a default, delay or failure to perform otherwise chargeabie, hereunder, if such
default, delay or failure to perform is due to causes beyond the Vendor's or UCF’s reasonable
control including, but not limited to, strikes, lockouts, actions or inactions of governmental
authorities, epidemics, war, embargoes, fire, earthquake, acts of God, default of common carrier.
In the event of such default, delay or failure to perform due to causes beyond the Vendor’'s or
UCF'’s reasonable control, any dates or times by which the parties are otherwise scheduled to
perform shall be extended automatically for a period of time equal in duration to the time lost by
reason of the cause beyond the reasonable control of the parties.
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25.

26.

27.

28.

29.

30.

31.

INDEMNIFICATION.  Payee shall hold the University and the UCF Board of Trustees and the
University's officers, employees, agents and/or servants harmless and indemnify each of them
against any and all liabilities, actions, damages, suits, proceedings, and judgments from claims
arising or resulting from the acts or omissions of Payee, its employees, its agents or of others
under Payee’s control and supervision. If any part of a delivery to the University pursuant to an
agreement resulting from this ITB, if any, is protected by any patent, copyright, trademark, other
intellectual property right or other right, Payee also shall indemnify and hold harmless the
University and the UCF Board of Trustees and the University's officers, employees, agents and/or
servants from and against any and all liabilities, actions, damages, suits, proceedings and
judgments from claims instituted or recovered against the University by any person or persons
whomsoever on account of the University's use or sale of such article in violation of rights under
such patent, copyright, trademark, other intellectual property right or other right.

INDEPENDENT CONTRACTOR. Each of the parties is an independent contractor and nothing
contained herein shall constitute or designate any of the employees or agents of one party as
employees or agents of the other party.

NO JOINT VENTURE. Nothing contained in an agreement resulting from this ITB, if any, shall be
construed to create a joint venture, partnership, or other like relationship between the parties.

LEASED EQUIPMENT. The risk of loss or damage to leased equipment, goods or property shall
not transfer to the University except as provided in §680.219, Florida Statutes. Any security
interest in the leased equipment, goods or property granted to Payee contrary to AGO 79-72 and
AGO 80-9 is null and void. Limitation of remedies provisions, which are unconscionable under
applicable Florida law, are void.

MATERIAL SAFETY DATA SHEET (MSDS). In compliance with Florida Statutes, Ch. 442, a
Material Safety Data Sheet (MSDS) must accompany any applicable item delivered under an
agreement resulting from this ITB, if any.

WAIVER/REMEDIES. No failure or delay by a party hereto to insist on the strict performance of
any term of an agreement resulting from this ITB, if any, or to exercise any right or remedy
consequent to a breach thereof, shall constitute a waiver of any breach or any subsequent breach
of such term. No waiver of any breach hereunder shall affect or alter the remaining terms of such
agreement, but each and every term of such agreement shall continue in full force and effect with
respect to any other then existing or subsequent breach thereof. The remedies provided in an
agreement resulting from this ITB, if any, are cumulative and not exclusive of the remedies
provided by law or in equity.

DISPOSITION OF BIDS; FLORIDA PUBLIC RECORDS LAW COMPLIANCE

All bids become the property of the State of Florida, and the State of Florida shall have the right
to use all ideas, and/or adaptations of those ideas, contained in any bid received in response to
this solicitation. Any parts of the bid or any other material(s) submitted to UCF with the bid that
are copyrighted or expressly marked as “confidential”, “proprietary”, or “trade secret”, will only be
exempted from the “open records” disclosure requirements of Chapter 119, Florida Statutes, if
Florida law specifically recognizes these materials as exempt from disclosure. Thus, the mere
designation as “confidential”, “proprietary”, or “trade secret” by a vendor does not ensure that
such materials will be exempt from disclosure. In the absence of a specific Florida statute
exempting material from the public records law, UCF is legally obligated to produce any and all
public records produced or received in the course of conducting university business, irrespective
of any designation by the vendor of those same records as “confidential’, “proprietary”, or “trade
secret.” The ultimate determination of whether a vendor’s claim of “confidential,” “proprietary” or
“trade secret” will support an exemption from disclosure will be made by UCF or, potentially, a
court. UCF’s selection or rejection of a bid will not affect this provision.



32.

COMPLIANCE: The parties shall at all times comply with ali applicable ordinances, laws, rules
and regulations of local, state and federal governments, or any political subdivision or agency, or
authority or commission thereof, which may have jurisdiction to pass laws, ordinances, or make
and enforce rules and regulations with respect to the parties.

Vendors shall certify below that they are in good standings to conduct business in the State of
Florida. The awardee of any contract resulting from this solicitation shall forward a
certification of good standing. The certifications must be submitted to the UCF

Purchasing Department prior to providing any goods or services required under the
resulting contract. Noncompliance with this provision may constitute rejection of bids or
termination of a contract at UCF’s sole discretion.

CERTIFICATION

| certify that the company submitting a bid under this solicitation in is compliance with all
applicable laws to conduct business in the State of Florida, is in good standings and will provide a
certificate of good standings from the State of residence prior to initiating any performance under
any contract resulting from this solicitation.

Company: Q)Sg,.m Q,,;&\{ LL Q.

Authorized Representative’s Name: S e

Authorized Representative’s Signature:W

Date: -2 o - 207}
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INVITATION TO NEGOTIATE ADDENDUM

ITN NUMBER _ 1223L.CSA OPENING DATE & TIME May 1, 2013 @ 2:00pm

ITN TITLE Parking Garage and Parking Lot Cleaning

ADDENDUM NUMBER __1 ADDENDUM DATE _April 23, 2013

PLEASE MAKE THE FOLLOWING CHANGES AND/OR REVISIONS TO THE ITN DOCUMENTS.

The purpose of this addendum is to provide:

¢ Answers to questions submitted

¢ Addition of 3 parking lots and Scope of Work for the College of Medicine at
Lake Nona.

e Revised Bid Sheet - Please use this Bid Sheet

¢ New Bid Due Date: May 1, 2013 at 2:00 PM

¢ Pre-Bid Sign-in Sheet

PLEASE ACKNOWLEDGE RECEIPT OF THIS ADDENDUM AND RETURN IT WITH YOUR BID.
FAILURE TO SIGN AND RETURN WITH YOUR PROPOSAL COULD RESULT IN REJECTION OF
YOUR PROPOSAL.

g Sexw A\ decman
PROPOSER SIGNATURE PRINT OR TYPE PROPOSER’S NAME

V0 Box L1&Z1 O\anda FL 2 &G\ Qo- 289~ T4%4

ADDRESS TELEPHONE NUMBER

1|Page



Scope of Work for College of Medicine Parking Lots

The following location will be included as part of the Garage / Lot cleaning Bid:
College of Medicine, 6850 Lake Nona Blvd., Orlando, F1 32827.

This location encompasses 3 open parking lots of different sizes that will be needed to be cleaned
only one (1) time per month in the evenings between the hours noted for all other cleanings
similar to the Main Campus. *Note -This is contrary to the (2 times a week) requirements set
forth for the UCF campus, so please design your estimate accordingly. These lots are not
physically labeled but for the purposes of this bid they will be referred to as lots 1, 2 and 3 (see
attached Revised Bid Sheet).

There is no specific day for this cleaning, but we request that you contact us at least 24 hours

prior to your evening cleaning, should there be an event or concern that may require your
cleaning on another date. Invoicing for these lots will be same as those for the main campus.
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Since it is a matter of public record anyway what is the current contract price for the sweeping
and has any of the specs/scope of work changed from that contract to the one we are now
bidding on?

Answer: Current monthly cost is $6,948.33 per month or $83,379.96. There are 5 less parking
lots.

if we pay for and manage it can we place dumpster on campus/onsite to dump the sweeper
clippings in so we do not have to waste fuel and time leaving the property to dump the sweeper
hoppers when they fill up?
Answer: No. The University is not willing to assume a Liability risk keeping someone else’s
property on-site.

Will the university provide the contractor with a trash container to dispose all the garbage
collected from the facilities?

Answer: The Contract is specific in that the awarded Contractor is solely responsible for
removing all collected garbage off-site. That includes the manner in which they remove such
garbage.

Will the contractor be responsible to empty the trash cans?

Answer: Not necessarily, but we ask for specifics times and specific locations when their
assistance may be desired.

Could you provide a campus map that shows the locations of the parking facilities
Answer: Use the following link for Campus Parking Map:

http://parking.ucf.edu/files/2011/07/UCF-Parking-Map.ipg

Are the two days per week noted in the RFP (Sunday and Thursday nights) the only nights that
the contractor could perform the work or the

Answer: Those are the best recommended days. There may be times when those days will have
to be shifted for another day, but usually on a temporary basis. Any changes must be done on a
mutually agreed upon time.

Is the University open to the contractor providing other recommendations?

Answer: We are willing to listen to and consider any innovative suggestions, but cannot

guarantee that suggestions will be indoctrinated into the processes of the contract.

The RFP requires the removal of all trash, debris, etc. Is the contractor will not be responsible for
cleaning the elevators or windows?

Answer: The Elevator Foyers (floors) are required to be cleaned. The elevators and the
windows are being cleaned by other parties.

If the university doesn’t provide a trash container, will you allow the contractor to have a trash
container positioned within the university?

3|Page



10.

11.

12.

13.

14.

15.

16.

17.

18.

Answer: Once again, we do not provide containers and the Contractor is solely responsible for
removing all collected trash off the campus, using their own equipment / facilities.

Will a storage area be provided -if so what is the size and where?

Answer: No storage areas will be provided or allowed.

What is the current staffing and hours worked?

Answer: Each Contractor performs in the manner that best suits their crew and equipment. We
feel that you will need the whole 8 hours to clean,therefore, 9:30 p.m. to 6 a.m. are the best hours
for such work. The equipment you provide will determine the crew size, but 6-8 personnel may
serve you best.

What is the current contractor pricing?

Answer: See answer to question #1

Why is the contract out for bid?

Answer: Change in requirements.

What is the cleaning requirements after special events?

Answer: All areas are usually cleaned directly after the events by other contracted or Campus
cleaning crews. We merely wish to let you know so your personnel can be more vigilant in
observing any garbage that may have been missed.

Can you provide a schedule of the special events and cleaning needs?

Answer: Special Events are not always immediately known. We will provide notice of special
events to the awarded Contractor as they are announced.

How are Acts of God ie hurricanes and severe storms addressed towards the cleaning?

Answer: You will be updated on when you may return to the campus for your normal, timely
cleaning, but in the initial stages you may be restricted, (based on the circumstances involved),
from attending to your regular cleaning schedule.

What about items adhered to the parking surface ie gum, oil spills etc.?

Answer: These items are usually cleaned during separate Pressure Washing cleaning contracts.
You are not required to clean / remove these items. **We recommend that should you see any oil

spills , old batteries, tires, etc., to contact us directly, so we can address.

Can we provide the license you are requiring for the proposal prior to the takeover if awarded the
contract as this is an additional expense not needed for companies bidding if they are not
awarded the contract. (page 4 #8).

Answer: The University is seeking experienced contractors who perform and are experienced in
this type of service. We are asking contractors to supply applicable licenses and/or certifications
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19.

20.

21.

22.

if they have them. The contractor should be a registered vendor in the state of Florida and must
submit a copy of their business license with their bid.

The scheduled you provide for the work is only 2 nights-is this flexible to include additional nights
as this is a short time period for the amount of work requested (which increases the price to the
University). Additional nights will allow a more competitive bid ie lower price for the University.

Answer: In retrospect, we are returning to the 12 hour cleaning period of 6:00 p.m. to 6:00 a.m.
on the prescribed days of Sunday and Wednesday evenings, but with the stipulation that you (the
Contractor), focus on the Parking Lots first, due to the congestion you may encounter in some of
the Garages during the early hours of 6:00 p.m. to around 10 or 11 p.m. This will allow for more
time to clean without adding any additional days to the contract.

What is the reason for the street sweeper request as it is much more cost effective to have
garage sweepers which will save the University money and be just as effective. Can we use
garage sweepers?

Answer: The specifications for the desired sweeper is a minimum requirement. The contractor
must provide a sweeper that meets or exceeds the minimum requirements.

| wanted to know what the initial and final bid amounts for the current contractor thatis
responsible for the cleaning of parking garages and parking lots?

Answer: Initial contract award $70,200 per year. Final contract price $83,379.96.

Under the unit price, do you want the price per service or the price for the two services? Example
Parking garage A would be $60.00 for one service or do you want the total of $120.00 for the two

services per week?

Answer: The unit price will be the yearly cost to clean each individual lot and garage.
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REVISED BID SHEET

Line [ Qty ltem Description Unit Price

tem (Yearly)
01 |1 Parking Garage A 4 5000.00
02 [1 Parking Garage B $ Usgp. 00
03 |1 Parking Garage C 3 4%%0.00
04 |1 Parking Garage D j qf{gD‘ 00
05 |1 Parking Garage E 4%%3& 00
06 |1 Parking Garage G $ | 840.00
07 |1 Parking Garage H 4 L{'CBO.()O
08 |1 Parking Garage | 44,9’%0‘ 0P
09 |1 Lot B-1 4 730.00
10 |1 Lot B-2 $ 730,00
THRE Lot B-3 $1 130,00
TE Lot B-4 413.30.00
3 |1 Lot B5 4, 720.00
12 |1 Lot B-6 j | 130.00
15 |1 Lot B-7 3 }: 530,00
6 |1 Lot B8 $1530.00
17 |1 Lot B-9 4!}80‘00
18 | 1 Lot B-10 f‘-IBOloo
19 |1 Lot B-11 4430,00
20 |1 Lot B-12 4 730.00
21 |1 Lot B-13 4 430,00
2 |1 Lot B-15 4 1130, 00
23 |1 Lot B-16 § 430,00
24 |1 LotB-17 [ | 23060
25 | 1 Lot B-18 a 24}0, o)
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26 1 Lot C-1 f 720: 00
27 1 Lot C-2 $ Y }0‘ 00
28 1 Lot C-3 4 ')\30. 00
29 1 Lot D-1 4, /'[;;(9, 00
30 1 Lot D-2 $ 730 00
31 1 Lot E-1 d 750‘00
32 1 Lot E-2 ¢ "f?@; 00
33 1 Lot E-4 $Lf3D,DO
34 1 Lot H-1 47;0,00
35 1 Lot H-2 $750’00
36 1 Lot H-3 4 '/’30 00
37 1 Lot H-4 <$ 22009
38 1 Lot H-5 3 770 00
39 1 Lot H-6 4 Y 30' 00
40 1 Lot H-7 4)430 00
41 1 Lot H-8 4&50. 00
42 |1 Lot H-9 $050.00
43 1 Lot H-10 4»@50 Y
44 1 Lot T-200 1 9 20,00
45 1 Inter-modal Transportation Center (ITC) $“’f }0' 0O
46 1 College of Medicine Lake Nona Lot #1 4 37 500
47 1 College of Medicine Lake Nona Lot #2 4 ~77§- 00
48 1 College of Medicine Lake Nona Lot #3 4 375. 20

Total $ 70,335‘. 00

Monthly Price for Libra Garage due to open December of 2013: $ b 75: o0

TIPage



Does your bid meet our specifications exactly? _/Yes __No

If No, please detail how your bid meets or exceeds the specifications of the required item(s) and provide

proof that verifies your claim.

Prices quoted are good for at least 3i Y days following bid opening.

Payment terms: Nek o

| certify that | am an officer of the company or am otherwise authorized to contract in the name of the
company for these items, and that all items bid meet all details of the documents comprising this invitation

except as noted above.

B\o

COMPANY NAME

.0.%ox  Lr\az1l

MAILING ADDRESS
Oelando, FL Y7240\

CITY, STATE, ZIP CODE

5 3LA 5184

FEDERAL EMPLOYER ID NUMBER

Selldechon @ \A \
E-MAIL ADDRESS

oM\

AUTHORIZED SIGNATURE

Se\a A‘S AeCmon

PRINTED NAME

Ve Ncew, LA’

TITLE
Mo )_243 - T84

PHONE NUMBER
(Wo1) TA- o0

FAX NUMBER
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Appendix A
Scope of Services

1. INTRODUCTION

The purpose of this Invitation to Bid (ITB) is to solicit bids for regular maintenance, to
include the sweeping and removal of litter, trash, leaves, and other refuse, from the parking
garages (including stairwells, and elevator foyers), and the open parking lots on the campus
of the University of Central Florida, hereinafter referred to as “the University.”

2. SCOPE OF SERVICES

There are a total of (for the purposes of this cleaning contract), nine (9) parking garages
designed of precast concrete structures, one of which is currently under construction. Parking
garage F is not included in this contract. There are also thirty six (36) open surface parking
lots.

Parking Garages

There are four parking garages identified as B, C, D and I, which are four levels with
approximately 1,150 parking spaces each.

There are two additional four story parking structures identified as parking garage H and A,
which contain 1,323 and 1,623 parking spaces respectfully.

Parking garages G and E are five levels each and accommodate 700 parking spaces.

There is also the ongoing construction of a six level parking structure named Libra Garage
that will contain 1,037 spaces with two stairwells.

These largely enclosed structures currently facilitate vehicle parking on the University. All
(here noted), are to be included in the purview of this contract. Further identification of said
garages are as such; there are two elevators in each of the listed parking garages A, H, G, E
and Libra garage.

There are five stairwells in parking garage H and six stairwells in garage A. Garages E and G
have two stairwells each. Garages B, C, D and I, have four stairwells each. Libra garage will
contain two stairwells.

For the purpose of the cleaning contract, all elevators and stairwells are to be included. We
also require the contractor to clean around the exterior of each stairwell, of each Garage, on
the ground level, for a perimeter distance of 10 feet extending from the stair structure, and
circling each stairwell.

The Garages have various gaps between the Concrete slabs. Some of these gaps are sealed
with a Neoprene or Caulk product that are identified as Expansion or Control joints. These
locations tend to gather and build-up dirt / debris. These areas need to be blown-out during
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each scheduled cleaning so as to keep them free of foreign products that might degrade the
quality of the Caulk or Membrane installed. We will identify such areas to the awarded
Contractor.

For purposes of considering and preparing your estimates based on the square footage of
each Garage, we present the following averages, as each deck level varies in square footage
content.

Garages square footage is as follows and is approximate, with an average presented:

1) - Garages- C, D, B, and I, have approx. 104,000 sq. ft. per level, and there are 4 levels
for each Garage.

2) - Garage-H, is approx. 111,500 sq. ft. per level and is 4 levels.
3) - Garage-A, is approx. 124,000 sq. ft. per level, and is 4 levels
4) - Garages- G and E are approx. 41,000 sq. ft. per level and are 5 levels each.

**35) - Garage-Libra, which has yet to be built is approx. 60,000 sq. ft. per level and there are
6 levels.

Surface Parking Lots

Campus maps will be provided to the awarded Contractor, identifying both parking garages
and lots.

There are 36 open surface lots that also currently facilitate vehicle parking on the University.
These parking lots are identified as:

1) B- 1,2,3,4,5,6,7,8,9,10,11,12,13,15,16,17, and 18.

2)C- 1,2, and 3.

3)D-1, and 2.

4)E- 1,2 and 4.

5)H-1,2,3,4,5,6,7,8,9, and 10.

6) T-200

All parking lots described herein will require a complete sweeping and cleaning on the
prescribed days noted, of all litter, debris, leaves, and other refuse.

Additional area to be included

In order to meet future parking demands on the campus, the University plans to construct
additional garages/lots in the future.

Lynx Bus Station;

An Inter-modal Transportation Center (ITC), (Lynx Bus Station), also serves the
University. This facility is located adjacent the West Parking Garage (Garage-I), on the
southern side. It consists of 8 bus parking stalls and a common entrance/exit roadway
connecting the facility to Gemini Boulevard West. The ITC serves the University and
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surrounding communities and municipalities through LYNX and LASER, the area’s public
transportation system.

This area stated will be addressed and cleaned in the same manner as prescribed for both
parking lots and garages.

3. GOAL

The University desires that its nine parking garages, ITC, and the 36 parking lots be kept free
of all litter, trash, and other refuse. This endeavor, along with any other regular cleaning
maintenance of these facilities, as needed, is desired to keep their appearance as pleasing as
possible to the University community and to the general public, as well.

4. OBJECTIVE

This objective is to implement a regular, comprehensive Parking Garage/ Lot/ ITC
Maintenance Program to be conducted by a professional parking garage maintenance service.
The provider of such a service is to be selected through a competitive bid process.

The program is to accomplish the frequent removal of all discarded paper, trash, sand, dirt,
nails, broken glass, refuse, and litter, as well as any other such loose foreign objects, large
and small, that may be unsightly or hazardous to persons, vehicles, and other personal or
University equipment or property. Some Trash may be on Concrete ledges, and overhangs
within the Garages, and must (also) be removed.

5. ADMINISTRATION

The University’s Manager of Parking Services, through the Parking Services’ Supervisor of
Operations & Maintenance, will administer the program. The successful bidder for this
program will be accountable to the latter, which will have direct oversight responsibilities for
the program. The successful bidder must be able to provide a daytime and night-time
work/company phone number(s) that allows access to those directed to do the cleaning /
removing of trash/debris. These numbers will be for both normal operational and emergency
contact contingencies.

The successful Bidder must also provide E-mail addresses for primary and emergency
contacts. Timely responses (24 hr. max.) to e-mail inquiries or request(s) is required for
proper communications.

6. REQUIREMENTS

The minimum, specific requirements for the conduct of the Parking Garage/ITC Maintenance
Program are as follows:

(1) No less than twice weekly, ! every floor level of each garage is to be “blown,”
and/or mechanically or manually swept, as needed.

(2) No less than twice weekly, ! every stairwell of each garage is to be “blown,”
and/or manually swept, as needed.
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(3) No less than twice weekly, ! the immediate vicinity of the ITC, to include all eight
parking stalls and the common entrance/exit roadway, which connects the ITC to
Gemini Boulevard West, is to be “blown,” and/or mechanically or manually
swept, as needed.

(4) No less than twice weekly, ! all paved surface lots are to be “blown,” and/or
mechanically or manually swept, as needed.

(5) No less than twice weekly, ! all temporary lots are to be hand-picked of litter, as
needed.

(6) Requirements of a Sweeper; The following is a minimum requirement for what
should be a satisfactory design of Sweeper Vehicle for the vast square footage of
(Asphalt) open lots and Garage (Concrete), space that is involved in this required
cleaning. The type of Sweeper should be of a “Street Sweeper” design, but of a
height of no more than 7°-2”. This is to ensure that the sweeper can enter the
Garages and perform the same duties as it will in the open lots. The preferred
abilities of said sweeper should be both “Mechanical” and ‘“Vacuum assisted”, so
as to provide the necessary cleaning needed. A “sweeping head’ of approx. 82”
wide would be preferred, so as to effectively clean all surface lots and Garage
surfaces alike, and within our reasonable hours of operation. (See weekly and
weekend hours prescribed below). The driver or drivers of said vehicle should
have all required license, and training, applicable to effectively and safely
maneuvering this vehicle in both lots and garages.

'Bi-Weekly sweeping is to occur between 6:00 P.M. Sundays and 6:00 a.m. Mondays, as well

as 6:00 p.m. Wednesdays and 6:00 A.M. Thursdays.

7.

A.

CONDITIONS

All weekend work is to be performed during weekend periods when the campus parking
congestion is at a minimum. This requirement is in order to affect the maximum amount
of surface area possible in each facility. The time between 6:00 P.M., Sunday, to 6:00
A.M. Monday, is preferred, and recommended.

“Blown” or swept objects and/or materials are NOT to be left in the vicinity of the
garages, lots or the ITC, on or near other areas of the University.

All litter, debris, leaves and/or refuse that is “blown” and/or swept/collected from the
garages, lots, and the ITC is to be retrieved and removed from the University campus.

The successful bidder must provide their own personnel and the equipment necessary to
perform the work required. All personnel working on the UCF Campus must wear
company shirts and the required reflective Safety vest. Work vehicles must have the decal
(magnetic or painted), signifying the company name / logo on the truck(s). All personnel
working for the awarded Contractor must also carrying in their possession required
picture identification, such as a Drivers’ License.
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E. No equipment owned or used by the successful bidder may be left on the University
grounds when not in use. This applies to either manual or mechanical instruments.

F. The successful bidder will be responsible for any personal injuries, and/or any damage(s)
occurring to vehicles parked inside or near the facilities, or to any other personal or
University property on the University campus while the bidder’s personnel and
equipment is on the premises, if it can be determined that the bidder caused such injury of
damage.

G. Successful bidder must be able to effectively communicate with UCF staff regarding all
facets of this contract (email, landline, cellular, etc.)

8. CONTACT
For additional information and/or the scheduling of a personal, on-site inspection of the

parking garages and the ITC, prior to bid, please contact Mr. Thomas Pastore, Superintendent
of Parking Maintenance & Operations, at (407) 823- 6767, or by Cell# 407-963-6238.

Notice; Bidding Contractors,
It is the ultimate responsibility of the Contractor to review all sites / locations to determine
cost based on square footage or any other determining factors that allow the Contractor to
submit an accurate bid.
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Blown Away Qualifications

Blown Away History

Blown Away originated in 1999 by Ron Barnett and one vacuum truck in a small garage
in Orlando, FL. Through many restless nights it has grown to a substantial company on
the verge of going national with its franchise concepts. Blown Away now has over
twenty trucks and close to thirty employees that are dedicated to their company and their
customers. If you look close you are sure to see the spiraling blue twister logo in your
neighborhood retail center soon.

Dedicated To Your Satisfaction

Blown Away has built a national property services brand through its relentless pursuit of
customer satisfaction and process improvement for a wide range of industries and
facilities. We are comprised of professionally trained and managed employees that take
pride in their work and properties.

Custom Tailored Service

You will benefit from our approach because you will receive local, personalized service
that has the resources of a national powerhouse behind it to get the job done right. Our
team of employees are motivated by their drive to succeed and our managers and
supervisors provide routine inspections of their work to ensure excellence.

The Best Equipment and People

Through the ten years of hands-on experience, Blown Away has re-engineered the power
sweeping industry from the ground up. Our sweeping fleet is a 4th generation lineup that
produces results which are second to none.

We provide each employee with training and support that is the best in the industry. Our
offices provide expert operation and customer satisfaction guidance to these teams 24
hours a day. Our seasoned experts perform routine inspections of the work that is
performed for you.

Public Sectors
Blown Away currently provides street sweeping services for the City of Mount Dora in

Lake County. The Mount Dora contract piggy backs off of work we also rendered in
2008 to the entire Lake County.



1.

2.)

3.)

a.)

5.)

Blown Away References:

Casto Realty Group

Neisha Vitello-407-571-2711
nvitello@castoinfo.com

Winter Park Village-Started April 15, 2000
Contracted Amount-$6,643.00 Monthly

Casto Realty Group

Chris Mueller-863-616-9360
cmueller@castoinfo.com

Lakeside Village-Started November 21, 2005
Contracted Amount-$9,000.00 Monthly

Cole Capitol Realty Investments

John Carnesale-407-656-1658
icarnesale@colecapital.com

Winter Garden Village-Started October 1, 2009
Contracted Amount-$21,470.00 Monthly

Simon Properties Group

Ralph Brandle-407-324-6871
Rbrandle@simon.com

Florida Mall- Started June 2, 2008
Contracted Amount-$5,102.00 Monthly

Kimco Realty Corporation

Patrick Murphy-407-302-6512
pmurphy@kimcorealty.com

Multiple Locations-Started January 15, 2003
Total Amount- $26,091.00

*More references at your request
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Blown Away Equipment Log Sheet

Truck # Chassis Type Aircub Model Vin # Tag # |Serial #] GVW ]JCost New
2 2001 Isuzu NPR HD 2001 Aircub LX J17016236 L677MD | CLO | 14,500 80,000
4 2002 Isuzu NPR HD 2002 Aircub LX J27004124 L681IMD | CLO | 14,500 80,000
5 2002 Isuzu NPR HD 2002 Aircub LX J27004901 L675MD CL 14,500 80,000
6 2000 Isuzu NPR HD 2000 Aircub LX JY7005602 L674MD CL 14,500 80,000
8 2000 Isuzu NPR HD 2000 Aircub LX JY7010025 L680MD CL 14,500 80,000
Flat Bed 2001 Dodge 3500 2001 Aircub LX 3B6MC366 L676MD | CD 11,000 70,000
11 1999 Isuzu NPR HD 1999 Aircub LX JY7009136 L679MD CL 14,500 75,000
12 1999 Isuzu NPR HD 1999 Aircub LX JX7013826 C463GT CL 14,500 75,000
13 2003 Isuzu NPR 2003 Aircub JALB4B1443700191 M3227S F12 | 33000 80,000
14 2002 Isuzu NPR HD 2002 Aircub LX J27009991 D2591V CL 14,500 80,000
15 2002 Isuzu NPR HD 2002 Aircub LX J27004840 G939RG CL 14,500 80,000
16 2008 Ford F-150 1FTRF12208KD55048
Eagle 2 2001 Sterling SC 8000 | 2001 Elgin Eagle 82DJ48270 N3227S | F12 | 33000 165,000
PW 1 2000 GMC 5500 Flat Bed Truck J8DF5C13 ROAL1AL | /i 19,999 40,000
GT1 1999 Sterling SC 8000 Dump Truck 49H67FA N7865N | /| 25,500 50,000
Co. Truck 2 2007 Ford F150 M 1FTPW F683YB | /1 35,000
GC6 2011 Ford Ranger TN | \FTKR1AD9BPAG0052 | AQPR86 8,000
Service Truck 2 1999 Ford F-150 TN | 1rTZF1724XNBO1669 | KLL2RM /I VT 20,000
GC1 2002 Mazda B3000 TN | aFavR1evi2TM23907 | S7AMHJI | T T 20,000
GC 2 2006 Ford Ranger XLT | /TN | 1FTYrR10D06PA28950 | D3O3VA [ /TN 16,000
GC 3 2007 Ford Ranger TN | 1FTyriop87PAs7L76 | HIBIQV | /T 17,000
GC5 2007 Ford Ranger 1FTYR10D37PA86133 | J324KH | /TN T 17,000
GC6 2011 Ford Ranger ?2?7? 16,000
Trailer 1 2002 ASPT TN | NoviNo2002278624 | GLA9XE | [T T 3,500
Trailer 2 2005 IMP M 179BU D788XG | /i 4,000
Trailer 3 2006 Wi 4YNBN25 FL57CP | Hiii [ 8,000
Trailer 4 Featherlite 4FG-L0121-6-1D043660
Trailer 5 H457RA
Bobcat 1 2007 Bobcat 250 Skid Loader/S250 | 530912859-61620 | /I | T 9000 45,000
High Reach 1 Boom Lift JLG 96/ 40H M Wi 30 /i 10,000
PB 1 2007 Victory I-500 10 ft. PB 1V9BU11157A155013 | NASSCW | /I 2000 14,500
PB 2 2008 Victory I-500 10 ft. PB 1VOBU11108A155063 | [T | 1| 2000 14,500
PB 3 2008 Victory I-500 10 ft. PB 1VOBU11108A155065 | [T | 1T | 2000 14,500

Squeegee|

Striping
Concrete



AWA?

A Property Services Company

Supervisor Contact Information:

Ron Barnett

Owner/President

Office #: 407-299-7884

Cell #: 407-222-0500

Email: rbarnett@blownawayusa.com

Seth Alderson

Vice President

Office #: 407-299-7884

Cell #: 407-587-6123

Email: salderson@blownawayusa.com

Bill Day

Head Mechanic/Pressure Washing Director
Office #: 407-299-7884

Cell #: 407-376-0134

Email: bill@blownawayusa.com

-All of the above mentioned names are supervisors that will be onsite at

the Winter Park Village at least once per week.

-We try not to maintain a schedule in order to obtain a more random

inspection.

P.O. Box 618271 « Orlando, Florida » 32861-8271 « 407.299.7884 « Fax 407.299.7040

www.blownawaycfl.com

Pg.1of1


mailto:rbarnett@blownawayusa.com
mailto:salderson@blownawayusa.com
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[(BLOWN AWAS: I

Primary Client List:

Casto Lifestyle Properties

Colonial Properties Trust
Courtelis Company

Crossman & Company Inc.
Equity One, Inc.

Ezon Inc.

Gaylord Palms

General Growth Properties, Inc.
Inland Mid-Atlantic Management
Inland US Management

Kimco Realty Corporation
Liberty Property Trust

Opus

Orlando Central Services Inc.
RAM Development Group, Inc.
Simon Property Group
Wal-Mart

Weingarten Realty Investors
Woolbright Development, Inc.

wwEBlownAwayCFlLcom - 407.864.1702



Earl K. wWood, Tax Collector  Local Business Tax Receipt Orange County, Florida

This local business tax receipt is in addition to and not in lieu of any other tax required by law or municipal ordinance. Businesses are subject to regulation of zoning, health and other
lawful authorities. This receipt is valid from October 1 through September 30 of receipt year. Delinquent penalty is added October 1.

“*ORIGINAL*** 2012 EXPIRES 9/30/2013

3100-0605885,
3100 STREET SWEEPING $30.00  5EMPLOYEES!
TOTAL TAX $30.00 BARNETT RONALD
HAZARDOUS WASTE $50.00
PREVIOUSLY PAID $80.00
TOTAL DUE $0.00 BLOWN AWAY LLC
PO BOX 618271
ORLANDO FL 32861

2730 SHUTE ST (MOBILE)
U - ORLANDQ, 32805

PAID: $80.00 99-536077 7/6/2012

This receipt is official when validated by the Tax Collector.




> Power Sweeping > Commercial Painting

> Pressure Washing > Porter Services Blown Away USA
> Seal Coating > Concrete Repai (866) 432 — 2690

> Striping > Bulk Debris Removal www.BlownAwayUSA.com

» Tree Trimming » Construction Cleanup



http://www.blownawayusa.com/
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Comprised of professionally trained employees and franchise owners.
Providing| local, nationalland personalized service.
We will meet any need you have and you will never be sorry you hired us.

We have the best tools, staffiand experience to get the job done right!

YV V V V V

\We strive to predict, evolve and perfect all processes of our company: so that

our client’s are always satisfied.



http://www.blownawayusa.com/contact-us/
http://www.blownawayusa.com/
mailto:RBarnett@BlownAwayUSA.com
mailto:SAlderson@BlownAwayUSA.com
mailto:srosales@blownawayusa.com

BLOWN
AW,

A Property Services Company

To: Our Valued Clients
Subject: Our Commitment to “GREEN- ENVIRONMENTALLY PREFERABLE”

At Blown Away, sustainable business practices are fundamental to our
operations. We are continuously innovating to find ways to reduce waste in our own
operations while providing services to our clients that minimizes negative impacts on
the environment. We join our suppliers and clients to support the premise that
sustainable practices:

Reduce the risks associated with chemical usage and disposal
Enhance the working environment and quality of life

Avoids depletion of the earth’s finite natural resources

Reduce pollution and encourage environmental best practices.

In our Pressure Washing Operation, we use Emulsifier Plus, manufactured by
EnviroSpec Cleaning Chemicals, a major USA supplier of “Earth Friendly” pressure
washing chemicals. Our controlled process coupled with the earth friendly chemicals
result in our compliance to the EPA’s Environmental guidelines (see attached).
Wastewater that does not conform to local or state government standards is captured
and re-cycled.

Additionally, we are a “water conscience” organization; while we use what we need
to achieve the customer’s desired level of cleaning, we do not use more than needed.
Our high capacity cleaning equipment allows us to clean large areas rapidly while
conserving water usage; hot water is used on an “only as needed” basis to reduce the
amount of hydrocarbons emitted by the on-board hot water heaters.

In the Sweeping, Porter, and Pressure Washing Operations we have instituted
programs to conserve our fuel usage. Simple saving methods such as “no-engine-
idling”, “consolidated route management”, and “Predictive Vehicle Maintenance”
results in significant fuel reductions. Use of synthetic oils has reduced our use of

hydrocarbon products and the generation of “used o0il” significantly.

All of these actions not only result in a more environmentally responsible
approach but also help control our costs of operation. With today’s escalating cost of
operation, these controls translate to sustained or smaller cost increase to you, our
valued client.

Sincerely,

Ron Barnett, President

P.O. Box 618271 « Orlando, Florida » 32861-8271 « 407.299.7884 « Fax 407.299.7040
www.blownawayusa.com
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We use Emulsifier Plus... normal usage is with cold water and no-chlorine.
For those clients who demand a “deeper clean”, chlorine and/or hot
water is used.

EM“[SIFIEH Pl“s - BUY 35 GET 25 FREE IF U-PAY FREIGHT!

FRIENDLY

Emulsifier Plus - is one of the Original House Wash Formulas developed by EnviroSpec. Our dilemma
at the onset of its development stages were: we all knew bleach works better than anything for killing and cleaning mold
& mildew but we also knew that bleach does absolutely nothing about cleaning carbonaceous pollutants such as
exhaust carbons, dirt, grease and grime. The task was - how to do both at the same time!

Bleach, for the most part, does not like to be blended with other chemical products and many of the chemical products
found in the professional mobile wash industry can create a serious explosive situation when mixed with sodium
hypochlorite (bleach). Emulsifier Plus, on the other hand, is the answer to both the safety issue as well as the cleaning
problem. These two products work extremely well together when blended and applied in accordance with the
EnviroSpec instructions. Have the best of both worlds - Clean and Kill Mildew and Clean All the other Pollutants typically
found on an exterior substrate. And do it all in one pass!

Emulsifier Plus has a pH of around 11.8 to 12.0 in a 1% solution. This unique blend of Surfactants & Builders has been
specifically formulated for the House Wash Industry as a stand alone detergent v :
ora detergent additive to be blended tOgE‘tth with Bleach. ZPEMUP| 1 EACH - 55 GALLON DRUM KIT

Emulsifier Plus works great on removing heavy build-ups of grease, grime and
general fallout pollutants generally found in high traffic areas and exhibits
excellent wetting, chelating, rinsing, and emulsification properties. Its ability
to hold pollutants in suspension during the wash process makes it an ideal a ]
product when using either hot or cold water pressure washers. the concentrate is diluted into
20 parts water to produce a
usable on-site cleaning solution.
1 box = 5500 gals of cleaning

solution or 00.7% solution.

Drum kit is a 40# box of powder
that when mixed with water
produces 55 gals of concentrate;




EPA Guidelines for Environmentally Preferred Products

P Cleaning | Environmentally Preferable Purchasing | US EPA - Windows Internet Explorer

e
l@@ v |E”psﬂ http: S epa.gov jopptintr fepp/pubs fproducts/cleaning.htm

File Edit View Favorites

W o [

Basic Information

Federal EPP
Efforts

Policy & Guidance

Products &
Services

Hands-On Tools
Publications

Information for
Vendors

Frequent
Questions

Related | .nks

Tools  Help
& Catalog ‘é'psﬂ Cleaning | Environ..,  x ]_‘
Environmentally Preferable Purchasing (EPP
Contact Us Search: OAll EPA @ This Area |

You are here: EPA Home » Prevention, Pesticides & Toxc Substances » Polution Prevention » Environmentaly Preferable Purchasing » Products & Services » Cleaning

Cleanin
9 EPA does not define “Green”. They seek “Greener” or

"Environmentally Preferable"

Environmentally preferable means "products or services that
have a lesser or reduced effect on human health and the
environment when compared with competing products or
services that serve the same purpose,"

* Environmental Attributes to Look For
* Procurement Guidance
* Toals
* Case Studies
* Web Resources
* EPP Database
* EPA Web sites
overnment Web sites
Mon-Government Web sites

Environmental Attributes to Look For

* Minimizes exposure to concentrates
* No ozone depleting substances

* Recyclable packging

* Recycled-content in packaging

* Reduced bioconcentration factor

* Reduced flammability

* Reduced or no added dyes, except when added for safety purposes
* Reduced or no added fragrances

* Reduced or no skin irritants

* Reduced or no volatile organic compounds (VOCs)
* Reduced packaging




How we Stack Up!

Minimizes exposure to concentrates— on-site application is with a water diluted solution that is < 1%
No ozone depleting substances- NONE Present

Recyclable packaging- All chemicals are shipped in a small cardboard with a plastic liner... we re-cycle
Reduced bioconcentration factor- the cleaning solution is further diluted with the rinsing operation; there
is zero concentration buildup over time.

Reduced flammability- NONE Present

Reduced or no added dyes- NONE Present

Reduced or no added fragrances- Indistinguishable in a diluted state

Reduced or no skin irritants- None in a diluted state

Reduced or no volatile organic compounds (VOC)- NONE present

Reduced packaging- small cardboard box instead of large plastic drums; packaging reduced to its most
compact form.

Other Attributes:

- No carcinogens

- No reproductive toxins
— No heavy metals

- No ammonia

— No chlorine bleach

- Non-corrosive



MSDS
Important Points to consider

e MSDS is written to represent the product as
produced, a concentrated powder.

e Client On-site usage is less than 1% of the
values stated on the MSDS

e MSDS PH ratings are at a 2% solution, actual
usage is >1 %. Therefore PH, as used, is ~8.0
or very close to a neutral solution.



MSDS for Powdered, Concentrated

Form as Received @ Blown Away

MATERIAL SAFETY DATA SHEET

MATERIAL SAFETY DATA SHEET
IDENTITY (AS USED ON LABEL AND LIST)

S e S A s - cacecens Page 2 of 2
 [OSHA - Meets 29 CFR 1910.1200 Standards HEA.L‘i'H B HM RgnRA.HH T 5 > MG&&HA%E | EMULSIFIER PLUS Date: April 11, 2005
ronic Health Hazar = B : 3 2
O FLAMMABILITY 0 = INSIGNIFICANT 3=HIGH SECT/ON - IGHH i o AARARK ORI
oap or ope (S) PHYSICAL HAZARD o 1 = SLIGHT _4=ExTREME FLASH POINT (METHOD USED) NFPA RATING FLAMMABLE LIMITS
- Non-flammable None LEL: Not applicable UEL: Not applicable
. TRANSPORTATION : INFORMATION.
Touchm_g a Ln‘e one Eubbfe ata Tlme PROPER SHIPPING NAME:  Not Reguiated EXTINGUISHING MEDIA
HAZARD CLASS / PKG GRP:  Not regulated REF: Not Applicable Carbon dioxide, water, water fog, dry chemical, chemical foam.
. ey 3 SPECIAL FIRE FIGHTING PROCEDURES
?DENTIFICATION N,UMEER Nore LAREL: Nong Harusred ~ Floor will become slippery if material is released and mixed with water. Material is alkaline and will irritate the eyes if product is allowed to directly contact the
: SEC' TION 1 - PRODUC T/ COMPAN Y AIDENTIFICATION.: eyes.
IDENTITY (AS USED ON LABEL AND LIST) Page 102 UNUSUAL FIRE AND EXPLOSION HAZARDS
EMULSIFIER PLUS N Hona
MANUFACTURER'S NAME EMERGENCY TELEPHONE NUMBER
EnviroSpec Chemtrec (800) 424-9300 _Outside USA (703) 527-3887 _ SECTION. 5 - ACCIDENTAL -RELEASE MEASURES

ADDRESS (NUMBER, STREET, P.O. BOX)
751 MLK Highway

TELEPHONE NUMBER FOR INFORMATION
(912) 487-1778

STEPS TO BE TAKEN IN CASE MATERIAL IS RELEASED OR SPILLED Material is alkaline and will irritate the eyes if product is allowed to dlrev:lu contact the
eyes. Wash small spills to sanitary sewer. Large spills - confine spill, shovel product into approved container for disposal. For spills in excess of allowable

Ethylene glycol monobutyl ether (e,f) 240

(CITY, STATE AND ZIP CODE) DATE PREPARED: April 11, 2005 limits (RQ) notify the National Response Center (800) 424 - 8802; refer to CERCLA 40 CFR 302 for detailed instructions; refer to SARA Title |1, Section 313, 40
Homerville, GA 31634 SUPERSEDES: New - CFR372 reporting
SECTION 2- HAZARDOUS  INGREDIENTS /1DEN INFORMATION: R - SECTION IDLING AND: .S‘TOR4 GE 3 i SR
HAZARDOUS COMPONENTS CAS # [ OSHAPEL | ACGIHTWA | SARA | RQ | PRECAUTIONS TO BE TAKEN IN HANDLING AND STORAGE: Keep container r closed when notn use; pmler:t e e e
(SPECIFIC CHEMICAL IDENTITY; COMMON NAME(S)) (OPTIONAL) [ PPM_| MG/M3 | PPM_| MG/M3 | TITLENI| LBS temperatures. Store in cool, dry area. Keep this and other chemicals out of reach of children.
Sodium phosphate, tribasic (STPP) (a) 7758-29-4 60 90 not established 5000
NTA Trisodium salt, monohydrate (h c d) 18662-53-5 7 13 not established

(2) The C: Envi C and Liability Act (CERCLA) has nollfcauon requirements for releases or spills to the
environment of the Reponable Quantity (RQ for mls mmure ‘1‘ 500 \hs) 302

(b) NTA Trisodium salt, monol
list. All other components of

(c) Indlcales substance apy
oris reg

(d) California Prop 65, Safe Drini nown to the state 1o cause cancer or reproductive toxicity, A

person in the course of doing business must warn others who may consume, come into contact with, or otherwise be exposed to this chemical.

| (e) A"Yes"inthe SARA TITLE Il column in Section 2 indicates a toxic chemical subject to annual reporting requirements of Section 313 of the Emergency
Planning and Community Right-To-Know Act of 1986 and of 40 CFR 372.

(f) Indicates an employee's skin exposure shall be prevented or reduced to the extent riécéssarj in the circumstances thi'dhgﬁ the use of g’k:v’es. coveralls,
goggles, or other appropriate equipment.

- SECTION:-3 - HEALTH -HAZARD DATA

ROUTES OF ENTRY - SIGNS AND SYMPTOMS OF EXPOSURE

i3

EMERGENCY AND FIRST AID PROCEDURES

Not applicable Not applicable
SOLUBILITY IN WATER % VOLATILE (BY WEIGHT)
‘ Compl <7%
with

SECTION 7 - EXPOSURE CONTROLS / PERSONAL PROTECTION -

RESPIRATORY PROTECTION (SPECIFY TYPE): None required while threshold limits are kept below maximum allowable :nnoentrancns if TWA exceeds
limits, NIOSH approved respirator must be worn. Refer to 29 CFR 1910.134 or Eurcpean Standard EN 149 for complete regulations.

VENTILATION LOCAL EXHAUST: Required SPECIAL: To maintain minimum TWA and STEL levels.
MECHANICAL (GENERAL):  Yes OTHER: _Engineering and work controls as required.

PROTECTIVE GLOVES: Neoprene, butyl or nitrile rubber gloves with cuffs. EYE PROTECTION: Chemical safety goggles.
OTHER PROTECTIVE CLOTHING OR EQUIPMENT: Coveralls, apron, or other equipment should be worn to preveni skin contct, safety eyewash station nearp
WORK / HYGIENIC PRACTICES: Practice safe workplace habits. Minimize body contact wnh this, as weIJ as all chemncals in geneml

" SECTION:8 - PHYSICAL / CHEMICAL PROPERTIES

BOILING PQOINT SPECIFIC GHAVITY (WATEF! = 1)
Not applicable 25-28
VAPOR PRESSURE (MM Hg) pH

Not applicable

11.5 - 12.5 (2% aqueous solution)
VAPOR DENSITY (AIR=1)

EVAPORATION RATE (WATER =1)

INHALATION: Breathing dusts may cause irritation of respiratory tract. Remove affected person to fresh air; wash mouth and nasal p

water repeatedly; if breathing difficulties persist seek medical attention.

SKIN: Prolonged contact may cause irritation Wash contacted area with soap and water; DO NOT attempt to li

APPEARANCE AND ODOR
Yellow 1ree ﬂcvwmg powder characterlstlc odor

STABILITY UNSTABLE:

STABLE: XXX

CONDITIONS TO AVOID: Avoid generaling airborne dust.

with chemical agents; if irritation persists, seek medical attention.

EYES: Contact with eyes will cause irritation. Check for and remove contact lenses. Immediately flush eyes for 15 minutes
in clear running water while holding eyelids open; seek medical attention

immediately.

INGESTION: May cause gastric distress, vomiting and diarrhea. Drink large quantities of water or milk; DO NOT induce vomiting; never give

anything by mouth to an unconscious person; seek medical attention

INCOMPATIBILITY (MATERIALS TO AVOID): Strong oxidizers, strong acids, strong alkalies.

HAZARDOUS DECOMPOSITION OR BYPRODUCTS: Decomposition will not occur if handled and stored properly. In case of a fire, oxides of carbon,
hydrocarbons, fumes or vapors, and smoke may be produced.

HAZARDOUS POLYMERIZATION MAY OCCUR: CONDITIONS TO AVOID: None
WILL NOT OCCUR: XXX )
"SECTION 10 - DISPOSAL CONSIDERATIONS

WASTE DISPOSAL METHOD: Dispose of in accordance with Local, State, and Federal Regulations. Refer to "40 CFR Pmtemlon of Environment F'ans 260 -
299" for complete waste disposal regulations for alkaline materials. Consult your local, state, or Federal Environmental Protection Agem:y before disposing of
any chemicals.

prolonged exposure.

immediately.
Thei
CARCINOGENICITY NTP? Yes IARC MONOGRAPHS? Yes OSHA REGULATED?  Yes
NTA Trisodium salt, monohydrate appears on National Toxicology Program (NTP) list of i Ir ional Agency for R h on Cancer (IARC) list
of carcinogens or is regulated by the Occupational Safety and Health Administration (OSHA) as a possible carcinogen. ot this maleﬂal ever ramnnbie safa
MEDICAL CONDITIONS GENERALLY AGGRAVATED BY EXPOSURE: P skin, eye, or i y di may become d through described in Section 1;

pmceﬂ

Msasp.i?EPAREDBY' vir




[(BLOWN AWAS I

A Property Services Company

Serving the Central Florida Community

Pressure Washing Power Sweeping
Turn to Blown Away for the most Blown Away power sweeping
well-equipped power washing services are quite simply the most
capabilities in the industry. efficient in the market place.

e Resorts Resorts

Retail and Office Complexes
Construction Cleanups
Highway Construction
Subdivisions

e Retail and Office Complexes
e Construction Cleanup

Bobcat Services Porter Service
Our Bobcat services are an instant Blown Away performs the white glove
solution for a variety of both large test on your property and the result is
and small-scale cleanup needs. nothing less than first-class.
e Resorts e Resorts
o Retail and Office Complexes e Retail and Office Complexes
e Construction Cleanups e Construction Cleanups

W BlownAwayCFLcom = 407.864.1 702
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[BLOWN AWASIN

Blown Away power sweeping services are quite simply the most efficient in the market place. We
boast 13 well-equipped, professionally maintained trucks and offer our quality services 365 days
a year. This is how our company was started and is the cornerstone of culture. Our sweeping
services stretch from Lakeland to Daytona, with our home base in Orlando.

=

STREET SWEEFING
0719 T84

- LR

Resorts

Blown Away currently services over 10 major resorts in Greater Orlando. The care and detail that we follow with
each client, large or small, has earned us a well-deserved reputation for quality maintenance and clean-up.

Retail and Office Complexes

We have a solid reputation providing our services to several Greater Orlando retail and office landmarks. Our
client list is evident of our commitment to serve. Our retail and office clients are confident our employees and
management are sincere in meeting their image needs. We strive for perfection and have the supervisors in place
to oversee this collective goal.

Construction Cleanups

Count on Blown Away for multi-stage construction projects. Our construction cleanup services include road
clearing as well as heavy sweeping. We operate efficiently and safely to remove your unwanted construction
debris.

Highway Construction

For major highway construction projects, Blown Away utilizes a mechanical broom sweeper for heavy-duty milling
assignments.

Subdivisions

For subdivision developments, Blown Away provides heavy sand removal for multi-stage development. For gated
communities without municipal cleanup rights, we handle long-term maintenance projects that beautify your

neighborhood.
wEBlownAwayeFk.com - 407.864.1702



[BLOWN A
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At Blown Away, we are very proud of the extraordinary efforts we put into being a truly “customer

driven” service provider.

All of our operations are monitored and verified to assure that “quality of

service” is delivered each and every time. We are always pleased to present the actual data to you
that verify that we are delivering the service we agreed to provide. We will always provide you true
value for every dollar you spend with us.

The report below is a sample report of the method we use to verify that you are receiving the service
for which you contracted. We combine this data with random inspections of the properties to assure
that our processes are effective and efficient. As a result, you receive verifiable quality that
translates to dollar value when you choose Blown Away as your service provider.

Flarida Mall - Trk &
HISTOGRAM (Lognormal Cur
09/10/2006 07:57:34

Blown Away Test Report
Flarida Mall, Trk &

2.65000

3.23333

3.81667

4.40000

4.98333

5.56667

0941142006 13:35:51

B.15000

0

Flarida Mall - Trk B
03A10/2006 07:57:34

Blown Away Test Report
Florida Mall, Trk &

09/11/2008 13:35:51
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Sample 1 to 30 n=1
Max. isB.1

n

hin. is 2.7

Sample 1 to 30

Mo. obs. is 29

Mo, held is0

Max. ct. 9

Min. is 2.70000

hazx. is 6.10000

YWidth is 0.58333

Starts at 2.65000

Ends at 6.15000
Ayerage = 418966
Range = 3.40000
Sigmalpop.) = 0.79799
Skew = 0.63802
Kurtosis = 0.13301
Chi-Sg = 2.90002

LSL = 4.00000

MO = 5.00000

UEL = 6.00000

Out-Low  37.93%
Out-High 3.45%
Defective PPM 413793.10
Awg. of Rng. = 0.95786
Below Mominal 82.76%
Above Mominal  13.79%

Blown Away &
100 PM - Septamber 11,

winkBlownAwayCHLcom - 4078641702



[BLOWN AWAS:I

Pressure Washing

Turn to Blown Away for the most well-equipped power washing capabilities in the industry. Our fleet
of mobile and high-powered equipment is specially designed to a handle a full menu of industry-
grade cleaning duties. With over 30 years of fabrication experience, Blown Away is fast becoming an
industry leader in the Florida market through innovation of equipment that allows for labor reduction.
Our pressure washing services are coast to coast in Florida.

Resorts

Specially designed for our resort clients, we have built a high-performance pressure cleaner that we store unnoticeably
on your property site. This mobile pressure washing unit is a progressive concept in that it trades time-in-transit for
cleaning services on-demand.

Retail and Office Complexes

Blown Away currently holds contracts with many major retailers, office developments and national developers. We
have monthly, quarterly, and yearly schedules that will be tailored to your needs. Our pressure cleaning reach extends
both horizontally and vertically.

We have a 40-foot high reach in our pressure washing division that assists us in our commitment to our clients building
washing.

Construction Cleanup

We also specialize in construction pressure washing that removes the stains left behind from a debris pile. Here is a
glance at the caliber of equipment we use to get the job done right.

Two 5,000-psi pressure cleaners pumping 8 gallons of wash per minute

Mounted 500-gallon water tank

Three 110-gallon chemical tanks with high-velocity pump

Two 600,000 BTU propane hot water heaters reaching temperatures above 200°.

wBlownAwayCiLcom - 407.804.1702

Copyright © 2006 Blown Away, LLC
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