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BID/PROPOSAL TABULATION

TITLE: Digital Marketing Strategy and Advertising Services
NUMBER: 2020-26GCSA     AGENT/COORDINATOR: Gina Bazile
OPENING DATE: June 10, 2021 TIME: 3PM EST
POSTING TIME / DATE: 
FROM: 9/14/2021 4:30PM EST 
TO: 9/17/2021 4:30PM EST 
Page       1      of     1         Page(s)

	Bid/Proposal tabulations with intended award(s) will be posted for review by interested parties on the Procurement Services solicitation webpage and will remain posted for a period of 72 hours.  “Failure to file a protest in accordance with BOG regulation 18.002, or failure to post the bond or other security as required in BOG regulation 18.003, shall constitute a waiver of protest proceedings.”

INTENT TO AWARD

	Bidders/Proposers
	
	
	
	
	
	
	

	160over90
	
	
	
	
	
	
	

	Aikiu USA
	
	
	
	
	
	
	

	Bisk
	
	
	
	
	
	
	

	BowStern
	
	
	
	
	
	
	

	BrkThru Digital
	
	
	
	
	
	
	

	Kivvit, LLC
	
	
	
	
	
	
	

	Manicz Media
	
	
	
	
	
	

	Media Place Partners
	
	
	
	
	
	
	

	New Target Inc.
	
	
	
	
	
	
	

	Nobox Marketing
	
	
	
	
	
	
	

	OHO Interactive 
	
	
	
	
	
	
	

	Return on Marketing Inc. 
	
	
	
	
	
	
	

	Sextant Marketing 
	
	
	
	
	
	

	Spectrum Reach
	
	
	
	
	
	
	

	SSDM
	
	
	
	
	
	
	

	Swish
	
	
	
	
	
	
	

	Think Integrated LLC
	
	
	
	
	
	
	

	TRAFFIK
	
	
	
	
	
	
	

	Watauga Group
	
	
	
	
	
	
	

	Zehnder
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	


REMARKS:  Vendors circled in red indicate intended award(s)
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